
a proposal for prospective sponsors
June 2021

www.indieawards.global



The only international awards exclusively 
for independent agencies of all disciplines 

and attended by…

.... an international audience of agency 
owners, senior directors and managers



The Indie Awards will be held on 11th November 2021. The 
event will be broadcast live over the internet from 3.30pm to 
5.00pm GMT, to an international audience of hundreds of 
independent agency owners, senior directors and their teams.

Would you like to be part of it?

The Indie Awards are a celebration of the incredible creative talent that 
resides within the independent agency sector.  Year after year, agency 
owners and senior director’s from around the world attend the event in 
eager anticipation of discovering who’ll be taking home one of the 
beautiful hand crafted Scottish whistles that are awarded as unique prize 
to the winning agency in each category.

These individuals come from dynamic, entrepreneurial businesses not 
owned and controlled by the big six holding companies – making up an 
estimated 40% of the agency sector by value, and far more in number.

For any company providing services to agencies, these individuals and 
their businesses represent a major opportunity.

The Indie Awards is an amazing chance to engage with this unique and 
invitation only audience on a one-to-one basis whilst associating your 
brand with a fabulous celebration of independent creativity.

If you are reading this we hope that you’ll consider being a sponsor.  
Places are allocated on a first come, first served basis.

To learn more about THE INDIE AWARDS sponsorship 
opportunities, please read on.



There are many creative industry award shows today but, 
The Indie Awards are different!  

The Indie Awards are the only international awards exclusively for 
independent agencies of all disciplines: Creative, Media, and 
PR/Earned. Unlike any other awards, they are exclusively for 
independent agencies and are judged by independent agencies.

The Indie Awards aims to raise the profile of independent agencies, 
REWARD TALENT AND ACHIEVEMENT and not just size, and will raise 
industry standards by encouraging independent agencies to enter 
awards.

As you might expect with such an event, the actual awards are 
different too.

Each category winner receives a beautifully hand crafted whistle 
made by Misha Somerville, in his Scottish workshop.  As well as being 
a stunning addition to any trophy collection, an Indie Award also 
represent a means to creativity in its own right.

An overall winner is selected from the various category winners with 
the most impressive work winning its creators the much sought after 
BEST IN SHOW whistle.

If you’d like your brand to be associated with The Indie Awards and 
supporting the world’s best independent creativity, sponsorship 
opportunities start from just £500 GB.

The Indie Awards: celebrating the very 
best independent creativity 



Gold Event Sponsor
£2,500GB*

• Opportunity to give a three 
minute welcome speech at 
the start of The Indie Awards 
2021 event.

• Your brand in a premium 
position on all awards 
communications.

• Present the Best in Show 
award.

• Your own virtual sponsor’s 
room to meet attendees in 
during the event

• Your brand on the Indie 
Awards Website in a premium 
position with video sponsor 
message.

• Your brand on the virtual 
stage.

• Your brand on attendee e-
invitations.

• Recognition of your 
sponsorship at the start and 
end of the event.

• Up to 10 personalised email 
introductions to attendees of 
your choice.

Silver Award Sponsor
£1,500GB*

• Present an Indie Award to the 
winning agency in one of the 
following categories:

• Creative Audiovisual
• Creative Print & 

Design
• Media
• Lifestyle PR & Social
• Corporate PR
• Public Good

• Your own virtual sponsor’s 
room to meet attendees in 
during the event

• Your brand on the Indie 
Awards Website with video 
sponsor message

• Your brand on the virtual 
stage.

• Your brand on attendee e-
invitations.

• Recognition of your 
sponsorship at the start and 
end of the event.

Speaker Sponsor
£1,500GB*

• Introduce the keynote 
speaker at The Indie Awards 
event.

• Your own virtual sponsor’s 
room to meet attendees in 
during the event.

• Your brand on the Indie 
Awards Website with video 
sponsor message

• Your brand on the virtual 
stage.

• Your brand on attendee e-
invitations.

• Recognition of your 
sponsorship at the start and 
end of the event.

The Indie Awards
Sponsorship packages 2021

The Indie Awards has sponsorship opportunities to suite every 
budget.  So now, you can have your brand seen by the leaders of the 
world’s most successful independent agencies for just £500GB.  Or if 
you’d rather, why not present one of our beautiful Scottish whistles  
to a category winner for just £1,500GB.

Awards Supporter
£500GB*

• Your brand on the Indie 
Awards Website.

• Your brand on the virtual 
stage.

• Your brand on attendee e-
invitations.

• Recognition of your 
sponsorship at the start and 
end of the event.
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Sponsorship Confirmation: The Indie Awards 2021

Thank you for agreeing to be a sponsor of The Indie Awards 2021. Your sponsorship has been verbally confirmed.  This written confirmation 
formalizes our agreement.  Please note that all sponsorships are offered on a non-exclusive basis unless otherwise below.  Cancellation will only 
be accepted in line with our standard terms and conditions that follow.

Sponsor’s Company Name:

Invoice Address:

Invoice Contact:

Purchase Order Number, (if required):

Detail of Sponsorship Agreed:

Total cost to be invoiced: 
(tick as required)

Signed:

Date: _ _  / _ _ / 2021

Please sign, date and return this form by email to Paul Squirrell: paul.squirrell@thenetworkone.com

Gold Event Sponsor
£2,500

Award Sponsor
£1,500

Speaker Sponsor
£1,500

Awards Supporter
£500

mailto:paul.squirrell@thenetworkone.com


For more information about any of the packages or special 
opportunities, and to make bookings, please contact:

Julian Boulding
julian.boulding@thenetworkone.com

+44 (0)7788 922 299*
www.indiesummit.net

Paul Squirrell
paul.squirrell@thenetworkone.com
+44 (0)7711 367 609*
www.indiesummit.net

*during UK office hours



THE INDIE AWARDS 2021 sponsorship terms and conditions

1. Introduction

1.1 The Indie Awards event set out on the sponsor confirmation page (“Event”) is organised and managed by thenetworkone Management 
Limited (TNO), a company registered in England and Wales with registration number 5619502 and registered office at 3rd Floor, 48 Beak Street, 
Soho, London, United Kingdom (“Organiser”).
1.2 These terms and conditions and the sponsor confirmation page to which they are attached (together the “Agreement”) set out the terms on 
which you (i.e the Sponsor as defined on the sponsor confirmation page ) agree to sponsor the Event. Please read the Agreement carefully and
make sure you understand it before signing. You understand that by signing the sponsor confirmation page , you agree to be bound by the terms 
of the Agreement.
1.3 References to “us”, “we” and “our” shall refer to the Organiser and references to "you" and "your" shall refer to the Sponsor.

2. Grant of rights

2.1 We grant to you:
2.1.1 the Sponsorship Rights (as defined on the sponsor confirmation page ); and
2.1.2 a non-transferable, non-exclusive, royalty-free license to use the Event logos and trade marks (the "Event Marks") provided to you in 
accordance with clause 3.3 solely to promote your sponsorship of the Event, during the Term (as defined at clause 8.1) and in accordance with the 
terms and conditions of this Agreement.
2.2 You grant to us a worldwide, non-exclusive, royalty-free, sub-licensable license to use your logos and trade marks (the "Sponsor Marks") 
provided to us in accordance with clause 3.4:
2.2.1 during the Term to promote and exploit the Event; and
2.2.2 for a period of six months following the Event in any report produced about the Event and in any promotional materials for similar events.
2.3 In the event that you change the Sponsor Marks at any time during the Term, you agree that we shall not be obliged to make any 
consequential changes to materials that include the Sponsor Marks produced by us or on our behalf for or in connection with the Event (including, 
but not limited to, reprinting promotional literature or publicity materials) unless you agree in writing in advance to meet the costs and expenses 
incurred by us arising from such change.
2.4 If for any reason, we are unable to deliver any of the Sponsorship Rights, we will inform you as soon as reasonably practicable. We may 
substitute alternative benefits in respect of the same Event to an equivalent value of the relevant Sponsorship Rights without any liability to you.
2.5 You acknowledge and agree that you shall be solely responsible for all costs that you incur relating to your attendance at the Event (including, 
without limitation, any travel costs, the costs of any temporary staff and any costs relating to the stand that you erect at the Event).
2.6 You shall promptly comply with all reasonable instructions and directions issued by or on behalf of us in connection with the Event and its 
promotion. We shall not be responsible for any failure or delay in providing any of the Sponsorship Rights where such failure occurs directly or 
indirectly as a result of your failure or delay in complying with any of our reasonable instructions or directions.



Sponsorship terms and conditions

3. Your obligations

3.1 You undertake to support the Event through appropriate marketing and promotional channels and to collaborate with us on any appropriate 
joint marketing or promotional projects relating to the Event.
3.2 You undertake to exercise the Sponsorship Rights in accordance with the terms of this Agreement.
3.3 You shall, within seven days of signature of this Agreement by both parties, supply us with examples of the Sponsor Marks in a suitable 
format.
3.4 You shall, prior to distributing any promotional materials referencing the Event and/or using the Event Marks (the "Sponsor Materials") 
provide copies of the Sponsor Materials to us for our approval (not to be unreasonably withheld). You undertake that you shall not distribute any 
Sponsor Materials until you have received written confirmation from us that we approve the Sponsor Materials. You are solely responsible for 
meeting all costs relating to the Sponsor Materials, (including reprinting costs if our approval is not obtained prior to printing).
3.5 You undertake that any Sponsor Materials will:
3.5.1 comply, without limitation, with all relevant laws and regulations in force that relate to the promotion of the Event;
3.5.2 comply with any instructions or directions issued by or on behalf of us;
3.5.3 not contravene any applicable law, infringe the rights of any third party or contain any inaccuracies of fact; and
3.5.4 include any legal or good practice notices as required by us from time to time.
3.6 The parties shall use all reasonable endeavours not to do and shall procure that none of their employees, agents or contractors shall do, or 
omit to do, anything which may: (i) bring the Event or the other party into disrepute; (ii) disparage the Event or the other party; (iii) damage the 
goodwill of the Event; or (iv) be prejudicial to the image and/or reputation of the Event or the other party.
3.7 You shall not engage in joint promotions with any third party in relation to the Event without our prior written consent.
3.8 Each party warrants to the other that it will comply with all relevant laws and regulations relating to data protection and the promotion of the 
Event and will indemnify and keep indemnified and defend (at its own expense) the other party against all costs, claims, damages or expenses 
incurred by the other party or for which we may become liable due to any failure by it or its employees or agents to comply with any of its 
obligations under this Agreement or any applicable laws and regulations.

4. Our obligations

4.1 In addition to the license granted at clause 2.1, we shall provide the Sponsorship Rights and organise the Event using reasonable skill and care 
and will consult with the Sponsor Representative (as set out on the sponsor confirmation page ) on aspects of the Event where we deem it 
appropriate to do so.
4.2 The Sponsorship Rights are personal to your company and you as its representative and we are not obliged to provide the Sponsorship Rights 
(or any part of them) to any other entity or person.



Sponsorship terms and conditions

5. Sponsorship fee

5.1 In consideration of us providing the Sponsorship Rights, you shall pay to us the Sponsorship Fee (as set out on the Sponsorship 
Confirmation Sheet) as soon as possible on signing the agreement.  Note that the sponsorship is NOT confirmed (and may be cancelled by 
thenetworkone), until the payment is received
5.2 The Sponsorship Fee is exclusive of any applicable VAT (local UK tax) which shall be paid by you at the rate from time to time in force.

6. Intellectual property rights

6.1 The parties acknowledge as follows:
6.1.1 all intellectual property rights in the Sponsor Marks shall be solely and exclusively owned by you, together with any goodwill therein, and we 
shall not acquire any rights in the Sponsor Marks, including any developments or variations; and
6.1. All intellectual property rights in the Event Marks shall be solely and exclusively owned by us and you shall not acquire any rights in the Event 
Marks, including any developments or variations.
6.2 All intellectual property rights in or arising out of or in connection with the Event (including but not limited to any rights accruing in the Event 
Marks) shall be owned by us but always without prejudice to clause 6.1.1.
6.3 Both parties shall indemnify and keep the other party indemnified from and against all claims, damages, losses, costs (including all reasonable 
legal costs), expenses, demands or liabilities arising out of any claim that the other party’s use of the indemnifying party’s intellectual property 
rights in accordance with the Agreement infringes any intellectual property rights of any third party.
6.4 Neither party shall knowingly do, or cause, or permit anything to be done, which may prejudice or harm or has the potential to prejudice or 
harm the distinctiveness or reputation of the other party’s marks, or do anything which will or may affect any registration of the other party's 
marks.
6.5 You agree that you shall not use the Event Marks in any way that, in our reasonable opinion, connotes that we are forming a partnership or 
any trading arrangement (other than the sponsorship of the Event), or that we endorse any part of your business, trading name or style.
6.6 If during the Term, either party becomes aware of any threatened or actual unauthorised use or any misuse of the other’s intellectual 
property rights, then it shall promptly notify the same to the other in writing. The non-owner of the intellectual property rights will, at the owning 
party’s reasonable request and cost, provide all reasonable co-operation (including, without limitation, the provision or completion of any 
documentation) in any action, claim or proceedings brought or threatened in respect of such intellectual property rights, but shall not be obliged 
to take any further action.
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7. Cancellation, postponement & force majeure

7.1 We shall not be deemed to be in breach of this Agreement or otherwise liable to you for any failure or delay in performing our obligations 
under this Agreement as a result of an event or series of connected events outside of our reasonable control and/or the reasonable control of our 
sub-contractors and/or suppliers as applicable (including, without limitation, strikes or other industrial disputes, failure of a utility service or 
transport network, act of God, war, riot, civil commotion, terrorism, malicious damage, compliance with any law or governmental order, rule, 
regulation or direction, accident, breakdown of plant or machinery, fire, flood or storm).
7.2 It may be necessary for us to alter the advertised content, timing, date and/or location of the Event. We reserve the right to do this at any 
time during the Term and without liability to you, provided that the Event, as altered, is substantially similar to Event as originally advertised. We 
will provide you with notice of any alterations as soon as is reasonably practicable.
7.3 We reserve the right to cancel the Event at any time during the Term and will provide you with notice of the same as soon as is reasonably 
practicable.
7.4 In the event that we cancel the Event (pursuant to clause 7.3) or materially alter the advertised content, timing, date and/or location of the 
Event, you shall be entitled to either: (i) a credit for a future event held by us of your choice (up to the value of sums paid by you in respect of the 
Event); or (ii) terminate this Agreement with immediate effect and obtain a refund (calculated in good faith) of an amount that reflects the total 
sums paid by you at the date of cancellation minus the value of any Sponsorship Rights received by you prior to the date of cancellation. Any such 
refund shall be paid by us within 30 days of receipt of confirmation from you of your wish to terminate the Agreement.

8 Term and termination

8.1 This Agreement shall take effect on the date that the last party signs the sponsor confirmation page and shall continue until the completion of 
the Event (the “Term”), unless terminated early in accordance with its terms.
8.2 Either party has the right at any time to terminate this Agreement immediately by giving written notice to the other in the event that the 
other:
8.2.1 has committed a material breach of any of its obligations under this Agreement (including failure to pay any amounts due under this 
Agreement) and has not remedied any such breach (if capable of remedy) within fourteen (14) days of being required to do so by written notice; 
or
8.2.2 ceases or threatens to cease to carry on business, is unable to meet its debts as they fall due, has an order made or a resolution passed for 
its winding-up, has an administrator, receiver or manager appointed, makes any arrangement or composition with its creditors, or makes an 
application for the protection of its creditors in any way.
8.3 Termination of this Agreement by either party for any reason shall be without prejudice to any rights or obligations that may have accrued as 
at the date of such termination.
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8.4 Upon termination of this Agreement by us in accordance with this clause 8, all outstanding sums owing to us at the date of termination shall 
become due and payable without deduction or set-off. Where termination occurs before you have received all the Sponsorship Rights, we shall 
charge you such proportion of the Sponsorship Fee (calculated in good faith) as is reasonable to reflect the value of the Sponsorship Rights 
received by you prior to the date of termination.
8.5 Upon expiry or termination of this Agreement, the parties agree that:
8.5.1 our obligations to provide any further Sponsorship Rights shall cease;
8.5.2 any licences granted pursuant to this Agreement shall immediately cease; and
8.5.3 you shall destroy any Sponsor Materials and remove the Event Marks from any other materials in your possession.

9. Anti-bribery and anti-corruption

9.1 You warrant that you shall:
9.1.1 comply with all applicable laws, statutes and regulations relating to anti-bribery and anti-corruption including but not limited to the Bribery 
Act 2010;
9.1.2 comply with such of our anti-bribery and anti-corruption policies as are notified to it from time to time; and
9.1.3 report to us any request or demand for any undue financial or other advantage of any kind received by or on behalf of you in connection 
with the performance of this Contract.
9.2 Breach of this clause 9 shall be deemed a material breach of this Contract.

10. Limitation of liability

10.1 Subject to clause 10.4, our aggregate liability to you, whether such liability arises in contract, tort (including negligence) or otherwise, for any 
damages, loss, costs, claims or expenses of any kind howsoever arising, out of or in connection with the Event, shall be limited to the Sponsorship 
Fee paid by you.
10.2 Subject to clause 10.4, we shall not be liable to you for: (i) any loss of profit, loss of or damage to data, loss of anticipated savings or interest, 
loss of or damage to reputation or goodwill; or (ii) any indirect, special or consequential damages, loss, costs, claims or expenses of any kind.
10.3 You agree to indemnify us, our staff and affiliates and to hold us harmless to the fullest extent permitted by law, against all losses, costs, 
claims or expenses of any kind arising from any act or omission by you, your staff or affiliates in relation to the Event or the Event Marks.
10.4 Nothing in this Agreement shall limit or exclude a party's liability for:
10.4.1 death or personal injury caused by its negligence, or the negligence of its employees, agents or subcontractors;
10.4.2 fraud or fraudulent misrepresentation; or
10.4.3 any other liability which cannot be limited or excluded by applicable law.
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11. General

11.1 This Agreement contains the entire agreement and understanding between the parties and supersedes all prior agreements, understandings 
or arrangements (both oral and written) relating to the subject matter of this Agreement.
11.2 You acknowledge that you have not relied on, and shall have no remedy in respect of, any statement, representation, warranty, 
understanding, promise or assurance (whether negligently or innocently made) of any person other than as expressly set out in this Agreement.
11.3 This Agreement shall not create, nor shall it be construed as creating, any partnership or agency relationship between the parties.
11.4. All sponsorship packages are offered on a non-exclusive basis.  If you have any questions or concerns about this, please talk to a member of 
thenetworkone team
11.5 This Agreement and the rights and obligations of both parties shall be governed by, and construed in accordance with, the laws of England 
and Wales, the parties irrevocably agree to submit to the exclusive jurisdiction of the courts of England and Wales.


